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and a wonderful year ahead
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Available through the 'Le Bouquet
Francais' package or individually.
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All three seasons of The Penthouse (SBS) have
launched on Pickbox and Pickbox Now (PAY
TV & SVOD) across Crodtia, Slovenia, Bulgaria,

Serbia, North Macedonia, and Bosnia.
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ﬁ;'ﬁ” SWEET.TV has expanded its
&*T -.}_'* \*w FAST offering with two new series:
oy o A About Time (CJ) and Secret

" Garden (SBS).
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THE GLOBAL PHENOMENON OF KOREAN
DRAMAS IS COMING TO TF1+!

Since November 20, TFI+ has been expanding its
platform with a curated selection of Korean series,
delighting K-drama fans — and anyone eager to discover

these captivating stories.

Several series are already available, including
High Class, The Inheritors, Pinocchio and Doctor
John.

And this is just the beginning — more K-dramas will soon

join this exclusive selection!
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 QFRANCE TION OF
A CELEBRATION OF

AFRICAN FOOTBALL & CULTURE IN PARIS *

LE BOUQUET AFRICAIN IS ROLLING OUT A MAJOR ACTIVATION FOR THE CAN 2025, COMBINING SPECIAL OFFERS,
FIELD EVENTS, DIGITAL CAMPAIGNS AND EDITORIAL HIGHLIGHTS.
AT THE HEART OF THE INITIATIVE: A LARGE-SCALE PUBLIC EVENT IN PARIS DESIGNED TO BRING AFRICAN FOOTBALL,
CULTURE AND ENTERTAINMENT TO LIFE.

From 21 December to 18 January, Le Bouquet Africain will host 8
special CAN evenings at La Maison de la Conversation in Paris,
offering an immersive program that blends screenings, cultural content,
live talks and match broadcasts.
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24> - sﬁ' COUPE D/AFRIQUE
- . e y DES NATIONS
THE CONCEPT W > \/ IR S
A unique space transformed into a vibrant cultural hub R i | ———— -
celebrating CAN 2025. * — : LR
EVENINGS FOOTBALL MATCHES SCREENINGS OF
BROADCAST LIVE AFRICAN SERIES
CONNECTED TO THE
Live music and DY sets TEAMS PLAYING
Food tastings curated by a
guest chef Les Nounous,
Immersive rooms Apparences,
Quizzes, raffles, games Charles Ornel (A+)...
MAJOR
INFLUENCERS
Stéphane Sacré
and
Sacks Camara BUNDLED OFFERS WITH belN SPORTS

Available via major TV operators (Bouygues, Free, Orange),

two combined packages have been launched to let

TALKS & GUESTS audiences experience the CAN in the best conditions:
Pre-match conversations featuring artists and cultural

voices such as WordofAziq, Joe Kingston, Les Kolons,
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Arabstract Digging, exploring themes like: African soft
power, music & football and mental health and performance
in sports...

>
feaet
5 COUPE D'AFRIQUE

x DES NATIONS
;& MOROCCO 25

"REBOND" OFFERS VIA CANAL+

Two additional follow-up offers ("rebond") are available to

CANAL+ customers already subscribed to belN SPORTS: HREs+
EEseorts] 4 PASS AFRIQUE AFRICAIN x BTN sporTs:

BEN&6sS  + PASS MAGHREB o x EERSPeRTS:



https://www.instagram.com/p/DSApW2viGbt/

MEZZO
ON THE CULTURAL STAGE

mezZz0

A DEDICATED CAMPAIGN IN
LUISTER, THE NETHERLANDS'
LEADING CLASSICAL MUSIC
MAGAZINE, SHOWCASED
MEZZO'S PROGRAMMING

AND HIGHLIGHTED THE
CHANNEL'S PREMIUM
MUSICAL OFFERING TO
DUTCH AUDIENCES.

Koninklijk Concertgebouworkest in =

ﬂﬁ ey v. Seoul - te zien op Mezzo .
% L Luster
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A DEDICATED MEZZO REEL WAS SHARED ON THE CANAL +
NETHERLANDS INSTAGRAM PAGE, HELPING BOOST THE
CHANNEL'S VISIBILITY AND REACH NEW AUDIENCES THROUGH
SOCIAL ENGAGEMENT.
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A "VIEWING TIP" FEATURING MEZZO WAS s R

HIGHLIGHTED ON THE ZIGGO WEBSITE,
OFFERING INCREASED VISIBILITY FOR THE
CHANNEL AND SHOWCASING ITS
STANDOUT PROGRAMMING TO DUTCH
AUDIENCES.
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15 NOV 20:30 - MUZIEK - KANAAL 612, KLASSIEK - TV-TIPS

Het Koninklijk Concertgebouworkest is op tour, Het concert in Seoul
wordt vitgezonden op Mezzo: 'On tour: Klaus Mikeld conducts
Mahler's Fifth, Daniel Lozakovich performs Bruch’'s Violin Concerto No.
1. Op zaterdag 15 november om 20.30 te zien op kanaal 612. Mezzo is

- OMEDIE 5 MOV 2030 - MUTIEK - KAMAAL 613 - TV-TIPS
ondardesl UL Zeadars Plus e vanily Muc nas Christmas Movie Koninklijk Concertgebouwarkest an tour | Seoul
Delen
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Maer over Mezzo bij Ziggo
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Koncert symfoniczny Orki
Krzysziof Urbafski: Mozart,
KANAL 2601 7 3

MNA ZYWO, DZIS 19:30

. -
‘-H.
Koncart loureatdw

im. Fryderyka

MNA ZYWO, DZI5 19:

BANNERS WERE DISPLAYED ON
OPERATOR SET-TOP BOXES, VISIBLE TO ALL
CUSTOMERS IN THE RECOMMENDED AND
LIFESTYLE SECTIONS DURING THE WEEK
LEADING UP TO EACH EVENT — REACHING THE
ENTIRE BASE OF INTERNET-CONNECTED
DECODERS.
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CANAL+ O Q START KANALYTV VOD APLIKACJE NAGRAMIA REPLAY TV
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Sinfonia Varsovia, Jocek Kowps...
Md, 19 Pai | 20:30
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MEZZO
MARKETING HIGHLIGHTS

A DEDICATED MARKETING CAMPAIGN WAS
DEPLOYED WITH CANAL+ POLAND,
FEATURING THREE WELCOME SCREENS

DISPLAYED ON THE DAY OF EACH EVENT
PREMIERE — REACHING APPROXIMATELY 90,000
MEZZO SUBSCRIBERS ACROSS THE

PLATFORM.
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MEZZO STRENGTHENS \
ITS PRESENCE IN SPAIN !

mezzQ

LIVE

Compendio fiinebre
para criar malvas

A COMBINED PRINT AND DIGITAL CAMPAIGN

BT — BOOSTED MEZZO'S VISIBILITY ACROSS THE COUNTRY.
- Meszoy Mozt e celebran THE CHANNEL APPEARED IN MAJOR NATIONAL
misica,danzay flamenco en dialogo con NEWSPAPERS AND CULTURAL SUPPLEMENTS — ABC,

Europa

EL CORREO, EL MUNDO - EL CULTURAL, EL PAiS
— BABELIA, AND LA VANGUARDIA — WHILE A
COMPLEMENTARY DIGITAL TV CAMPAIGN
AMPLIFIED ITS PROGRAMMING AND SUPPORTED OUR
ONGOING COMMUNICATION EFFORTS.
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MES DEDICADO A ESPANA EN NOVIEMBRE

Molina, Pablo Heras-Casado, Blanca Li, Rafael Rig
hvéin. José Martinez Gustave Gimeano.
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MEZZO WAS ALSO FEATURED IN THE BOUTECH
MAGAZINE, DISTRIBUTED DURING THE ACUTEL
TRADE SHOW IN GRANADA, FURTHER
REINFORCING ITS PRESENCE WITHIN THE SPANISH
AUDIOVISUAL ECOSYSTEM.

Riccardo Chailly, Martha Argerich, Vesily Petrenks, Ivén Fischer
Isroel Femandez, José del Tomate—
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STUDIOCANAL Tv IS /.1, V.1 &
LA CHAINE CINEMA \ GRANDECRAN

STUDIOCANALTV B

StudioCanal TV illumine
les Fétes avec le meilleur
du cinéma francgais

SPOTLIGHT ON CINEMA AND
DOCUMENTARIES IN THE LATEST

= gl EDITION OF LE DEVOIR AND
s 3 BOOMERS & CIE MAGAZINE.
Documentaire et (T L
' e cinéma: B
e :-.\A chacun son hhtqirg!
C| N E PARTNERSHIP WITH THE \

MANIA |

ARV STUDIOCANAL TV
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LA CHAINE CINEMA DISTRIBUTION

INTERNATIONAL

ﬂ Festival de films CINEMANIA est avec CANAL+ et ICI Tou.tv

5

CANAL+ Distribution x CINEMANIA : UN PARTENARIAT RENFORCE POUR 2025 !... En vair plus

THE CHANNELS DISTRIBUTED BY THE

CANADIAN SUBSIDIARY OF CANAL+ ' AR
DISTRIBUTION ARE PARTNERING WITH .« CANAL+

THE NEW EDITION OF CINEMANIA.
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A MONTH OF SURPRISES WITH THE

HORAIRE EMISSIONS ABONNEMENT NOUS JOINDRE
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LA VERITABLE HISTOIRE DE D'ARTAGNAN

PLANETE+ CELEBRATE THE HOLIDAY SEASON WITH
ITS FESTIVE ONLINE ADVENT CALENDAR.
EACH DAY OFFER A NEW WINDOW TO OPEN,
REVEALING A CURATED PROGRAM
RECOMMENDATION — A FUN AND ENGAGING
WAY TO EXPLORE THE CHANNEL'S RICH LINEUP
THROUGHOUT DECEMBER.

T Mﬁ‘} OUR CHANNELS SHINE

LA CHAINE CINEMA
> INTERNATIONAL

A SERIES OF TV CAMPAIGNS INCREASED THE VISIBILITY
OF OUR CHANNELS ACROSS CANADA, WITH
PLANETE+ (RDI, EXPLORA, ARTV), STUDIOCANAL TV
(EVASION, LCN), AND M6 INTERNATIONAL (CANAL
VIE, CANAL D, NOOVQO) FEATURED ON MAJOR
NETWORKS. A GREAT WAY TO STRENGTHEN THEIR
PRESENCE WITH AUDIENCES NATIONWIDE.

CAHEMA

e PLANETE+ CINEMA CAMPAIGNS
CLIP
X viawens

»

PLANETE =+ ROLLED OUT CINEMA
CAMPAIGNS ACROSS SEVERAL ICONIC
THEATERS IN QUEBEC, INCLUDING LE CLAP
IN QUEBEC CITY, AS WELL AS
. - CINEMA DU PARC, CINEMA BEAUBIEN,
| Ny~ B ih .. AND CINEMA DU MUSEE IN MONTREAL.
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WE TOOK PART IN THE ASIA TV FORUM & MARKET IN SINGAPORE —
‘E BE AN EDITION FILLED WITH VALUABLE MEETINGS AND EXCITING
= = OPPORTUNITIES FOR 2026 — ALONGSIDE THE TEAMS FROM
STUDIOCANAL AND CANAL+ MYANMAR FG.

rorume L E E_
MARKET | = == =

ALEXANDRE BAC, MANAGING DIRECTOR ASIA-PACIFIC, ALSO
PARTICIPATED IN A PANEL DEDICATED TO THE DEVELOPMENT OF
FAST CHANNELS IN ASIA, WHERE HE SHARED INSIGHTS ON
EMERGING TRENDS AND EVOLVING BUSINESS MODELS IN THE REGION.

mip cancun

CANCUN,
MIEXCO
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MEET US AT
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Unifrance
Rendez-VVous
in Paris

CANAL+ DON'T MISS OUR LATEST NEWS!

FOLLOW US ON

DISTRIBUTION

EDITORIAL DIRECTION - MARKETING DEPARTMENT
MARIANNE BEDE - TIFFANY DUBOIS - SARAH GIRALT

50 Rue Camille Desmoulins, 92130 Issy-les-Moulineaux


https://fr.linkedin.com/company/thema-tv

