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THEMA PARTNERS 
WITH INDIACAST AND GLOBO



GLOBAL
VISION

NEW PARTNERSHIPS
with key players Globo and 
Indiacast, for the distribution of their 
original series.

KOREAN DRAMAS
THEMA dedicates a entire page to 
the development of Korean fiction in 
Europe on C21 Media.

THEMA DAY
THEMA was very glad to host 
THEMA DAY Poland in the 
KinoGram cinema hall from Warsaw 
center
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THEMA CHANNELS
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NEW PARTNERSHIPS : GLOBO & INDIACAST 
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MEZZO IN SPAIN
THEMA promoted channels at 
AOTEC, announced Wilfried Texier 
as MEZZO’s Executive Director, and 
secured media coverage in top B2B 
press outlets.



As part of his strategy to export international 
premium content in major markets, THEMA 
is proud to announce the partnership he has 
sealed with key players Globo and Indiacast, for 
the distribution of their original series in specific 
areas.
  
Globo is a leader in television and audiovisual 
production in Brazil. Through its streaming 
platform Globoplay the Group is producing a 
vast number of originals, including the hit series 
Desalma, Arcanjo Renegado or Aruanas. A 
few of their series star actresses, known and 
acclaimed for their performances in Brazilian 
productions, such as Adriana Esteves who 
won multiple awards throughout her career or 
Débora Falabella who received the Contigo 
Award!  for Best Actress in her role in Avenida 
Brasil, a telenovela by Globoplay (Asia Pacific 
distribution).    
  
Indiacast is one of the main actors in the television 
and audiovisual field in India and is the first multi-
platform ‘Content Asset Monetization’ entity in 
the whole continent. They have a portfolio of over 
10 channels that are viewed in over 80 countries 
as linear services. As notable programs, we 
could name  Bepannah with Jennifer Winget 
known as one of the most beautiful actresses in 
Indian Television, Udaariyaan,  one of the top-
rated shows on Colors TV globally starring Isha 
Malviya or Naagin, with Tejasswi Prakash, one 
of the most popular artists in India, as lead role 
(Canada distribution). These new partnerships 
are enriching THEMA’s portfolio with hundreds 
of hours of new series, and complete its rich 
offer made of Korean offer from SBS, CJ and 
Studio genie which are also promoted. 
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NEW PARTNERSHIPS 
SIGNED WITH GLOBO 
AND INDIACAST 
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CLICK HERE TO READ 
THE ARTICLE

C21 INTERVIEW WITH SÉVERINE GARUSSO, HEAD 
OF NEW ACTIVITIES.

The perfect opportunity to present THEMA’s content and worldwide 
activities, focusing on the development of Korean dramas in Europe.

https://www.c21media.net/screenings/thema/programming/669269/


TV CHANNELS LAUNCHES 

DISTRIBUTION

NON - LINEAR 
LAUNCHES
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NORWAY

ROMANIA

EUROPE

BELGIUM

THE NETHERLANDS

SWITZERLAND  

LATVIA  

Delightfully Deceitful



THEMA CHANNELS
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The Ethiopian drama series Lijes, which started broadcasting on April 6th, is a hit on 
YouTube (Kana TV page). After one month, the original series has accumulated more 
than 2.6 million views. A great success for this exclusive series produced for Canal+ 
Cinema 2 by Semagngeta Aychiluhem, an Ethiopian producer. 

As a reminder, Canal+ Cinema 2 is a TV channel edited by THEMA, broadcasting 
new and most popular Ethiopian recent movies (released in cinemas during the year, 
or less than two years ago), mainly in Amharic and other specific languages. The 
channel also produces exclusive series in Ethiopia throughout the year. 

Right now, the series is being broadcast on Canal+ Cinema 2 until the end of August. 

Shot and broadcast in the Amharic language, the series Lijes tells the journey of a 
father in search of his son. The investigations he carries out lead him to uncover a 
web of secrets in what looks like a dormant rural town... 

CANAL+ CINEMA 2 IN ETHIOPIA

09

PLAY

https://vimeo.com/960232775/3e62571e71?share=copy
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Early May, our teams attended the AOTEC Bilbao in Spain to promote THEMA’s channels 
and strengthen links with important clients. This trade show allowed us to promote Mezzo and 
Mezzo Live by including ad pages in the “Boutech Magazine” (the AOTEC’s review), and 
to officially announce Wilfried Texier’s new title, as he recently became MEZZO’s Executive 
Director. Wilfried Texier conducted an interview, leading to the writing of 10 articles published 
in leading B2B press outlets in Spain and LATAM, such as Audiovisual 451, Prensario 
Internacional, The Daily Television, Mundo Plus TV, Todo TV News and Rubik Audiovisual.
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MEZZO CAMPAIGN - SPAIN
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MARKETING & COMMUNICATION CAMPAIGNS

https://www.audiovisual451.com/mezzo-busca-reforzar-su-programacion-y-distribucion-en-espana-con-wilfried-texier-como-nuevo-director-ejecutivo/
https://www.prensario.net/MEZZO-presenta-a-Wilfried-Texier-como-nuevo-Director-Ejecutivo-45696.note.aspx
https://www.prensario.net/MEZZO-presenta-a-Wilfried-Texier-como-nuevo-Director-Ejecutivo-45696.note.aspx
https://www.thedailytelevision.com/articulo/mas/gente/wilfried-texier-nuevo-director-ejecutivo-de-mezzo-la-mision-de-crecer-en-los
https://www.mundoplus.tv/blog/hablamos-con-wilfried-texier-nuevo-director-ejecutivo-de-mezzo/
https://todotvnews.com/thema-america-anuncia-el-nombramiento-de-wilfried-texier-como-nuevo-director-de-mezzo/
https://rubik-audiovisual.com/wilfried-texier-nuevo-director-ejecutivo-del-canal-mezzo/ 
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MARKETING & COMMUNICATION CAMPAIGNS

Mezzo outdoor campaign.
MEZZO - THE NETHERLANDS

Mezzo promotion - the Hong-Kong Sinfonietta 
brochure. 

MEZZO - HONG KONG

Mezzo Luister digital campaign. 

Mezzo digital campaign - TVB Hong Kong.

M6 International digital campaign - COGECO. 
M6 INTERNATIONAL - CANADA

Museum TV elected channel of the month - ODIDO.

 

MUSEUM TV - THE NETHERLANDS

PLANÈTE+ TRIBUTE TO FRANÇOISE HARDY 
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For the launch of the new Canal+ Group Original series LEX AFRICANA, 
available on My Bouquet Africain, the 100% African streaming platform, 
THEMA invited 200 people (partners and subscribers). Many activities were 
proposed at the event to entertain the public. 

The evening started with the screening of the brand new series’s first episode 
followed by a Q&A with the cast members.Then, the viewers were invited to 
a cocktail, allowing them to enjoy a warm and friendly moment. 

To conclude the event, a showcase featuring artists from the African diaspora 
such as Emmaa, Youka, Papi, and others, as well as a DJ set highlighting DJs 
Cheetah, Les Kolons, and Neptune, was organized. 

LEX AFRICANA - FRANCE

Studio Canal TV/SAISONS digital campaign – Toober TV.

STUDIOCANAL TV & SAISONS - CANADA

MARKETING & COMMUNICATION CAMPAIGNS

My Zen TV digital campaign for the Yoga Day - NOVA, Vodafone, Cosmote in Greece and Portugal.

MY ZEN TV - GREECE & PORTUGAL

PLAY

https://www.linkedin.com/posts/thema-tv_lexafricana-thema-tv-activity-7208393124459466752-bvxS?utm_source=share&utm_medium=member_desktop


LEX AFRICANA - FRANCE

EVENTS

THEMA DAY POLAND - 16th May – Warsaw, Poland
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BRING PEOPLE 
THE CONTENT 
THEY LOVE EDITORIAL DIRECTION - MARKETING DEPARTMENT

MARIANNE BEDE - TIFFANY DUBOIS

DON’T MISS OUR LATEST NEWS! 

FOLLOW US ON 

ANGACOM 
14th - 16th May – Germany

NEM DUBROVNIK
10th - 13th June – Croatia

AOTEC BILBAO
9th - 10th May – Spain

THEMA was very glad to host THEMA DAY Poland on May the 16th in the emblematic KinoGram cinema hall from Warsaw 
center. K-drama screening, cocktail party with korean food, K-pop group performance and other surprises created an immersive 
experience for all our guests! 
 
As always, we were honored to present our long-time partners Mezzo, Museum TV and MyZen TV (TV channels as well as VOD 
libraries).  
 

NATPE BUDAPEST 
24th - 27th June – Hungary

https://www.linkedin.com/company/thema-tv/

