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AWARDS & SHARES OF KEY PROJETS

«MOLODEJKA»
(THE YOUNG ONES)

15T MONTH 16,8%
BEST SITCOM 2013

RECORD SHARE
15T SEASON 21.5%
2ND SEASON 17.1%

DADDIES
DAUGHTERS

BEST SITCOM
2008- 2009

«VORONINY»
TAFFY AWARD
BEST SITCOM 2010

shares: all 10-45 : Source: Global independent market research company TNS. http://www.tnsglobal.com http:
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MAN L 15TDAY 18.1%
KOMEAKS C AKUEHTOM P! 1STWEEK 14,1%

«TRAFFIC LIGHTS»
BEST COMEDY 2012
H ASON , %

5™ SEASON 13.8%

«TWO DADS AND
TWO SONS»
OCTOBER 2013 %

www.tns-global.ru/eng



http://youtu.be/cN-iJWTV6y4
http://vimeo.com/51429924
http://vimeo.com/51429924
http://vimeo.com/51429924
http://youtu.be/8iw7JbCvrWQ
http://vimeo.com/31815719
http://vimeo.com/29593348
http://vimeo.com/29593348
http://vimeo.com/29593348
http://vimeo.com/73522771
http://vimeo.com/73522771
http://vimeo.com/73522771
http://vimeo.com/71802744
http://vimeo.com/71802744
http://vimeo.com/71802744
http://vimeo.com/80351554
http://vimeo.com/80351554
http://vimeo.com/80351554
http://vimeo.com/50974294
http://vimeo.com/56741394
http://vimeo.com/56741394
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Werounmx: TNS Russia, 1 assapa no 31 man 2013, Poccua, 7.00-25.00




MARKETING CAMPAIGNS JOINT AcTiviTies WitTH PARTNERS:

« TWC »  DANU RADIO
*  PRESS RELEASES
. OUTDOOR — BUSES IN AND QUEENS CABLEVISION ODNOKLASSNIKI.RU
«  BTLPROMO IN «NET COST MARKETS» - * FACEBOOK.COM *  MAILRU
BRAND-BAGS «  VECHERNIY NEW YORK * RUNYWEB.COM
(MAGAZINE) +  RUSSIANNY.COM

* RADIO PROMO « DAVIDZON RADIO
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BEST WEEKEND FOR THE WHOLE FAMILY

GRAND RUSSIAN
FESTIVAL

Semsowe  CETS NJ. 2014
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