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SECTION 1
FTV INTRODUCTION
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fashionINTRODUCTION SECTION 1

Sincef a s h iinceptionn 4997 its popularityhas skyrocketeth an unprecedentaniodeand the channel
establishettiselfasoneofthew o r bestdisgibutedV Channelandoneofthew o r mast@sgnizethshion
medidrands

Thefashiontehannek broadcastedal4satelliteandthousandsflocalcable|PTVandDTHnetwork24hours
perday,reachingnorethan350milliorhouseholdsorldwidd- T \Wunicuanixin productiorsnddistributiogives
its viewersa VIPseatalongsidéheinternation&shiorwalksandmakesaudienceacrosdivecontinentsaye |
lovefashiontv

)
fashion

71 PRESIDENT FIV CEO
HEIDI KLUM er:HELADAM YARON JAKUBOWICZ
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fashionINTRODUCTION SECTION 1

FTVOA FASCINATING AND UNIQUE TV STATION

I FTVis the only 24/7 Fashion, beauty and style television station worldwide.

I FTVis the biggest Fashion Medium in the world.

I FTVis one of the best distributed channels worldwide.

I Since 1997 fashiontv has become a must carry program all around the world.

I FTVis presentin 193 countries on 5 continents.

technical reac3d9 million households worldwide

I see it first on<Pfashiontv
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SECTION 2
FTV DISTRIBUTION
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fashionDISTRIBUTION (10 FTV SD CHANNELS) SECTION 2
10 FTV CHANNELS

FTVSTARTEDN 1997WITHONEGLOBAIFEED,TO ACCOMMODATEULTURARND TIMEZONEDIFFERENCHSTV
REGIONALIZHNTODIFFERENFEEDSOREACHCONTINENTODAYWTVLOCALIZESHANNELTO NATIONAAND
REGIONAILLEVELSANDWORKSITH.EADINMEDIAPARTNERBLLOVERTHEWORLO OACCESSOCAIBUDGETS
ANDPROVIDEVERMPROVINGIEWINEXPERIENCESTVDELIVERBLLINTERNATIONAIGNALYIASATELLITE

I see it first on<Pfashiontv



fashionDISTRIBUTION (3 FTV HD CHANNELS) SECTION 2
3 FTV HD CHANNEL&orldwide reach

FTVHDLAUNCHEIN OCTOBEROOSANDHASBEENONEOF THEMOSTRAPIDLEXPANDINEBD CHANNELSONTHE
MARKET

I see it first on<Pfashiontv



fashion®DISTRIBUTION (TECHNICAL REACH WORLDWIDEECTloN

LAUNCHEINE U R O PFRSHBONKLAPITAEPARISTWASF T VSIBATEGYOOBTAINGLOBADOMINANCEBFTHEFASHIOMROADCASTING

SECTORWITHINTHEFIRSTIO YEARSOFI T BEXESTENCETVSWIFTLEXPANDEDOWARDSHEEASTANDGOTESTABLISHEN SOMEOF
THEWOR L DIOSSPOPULATEDOUNTRIESKECHINAANDINDIASOON-TVBECAMEHEREFERENCEORFASHIOMNTELEVISIOALSO
INREMOTBMARKETSIKEAUSTRALIATVIS POPULARN AFRICANDSOUTHAMERICATODAYE-TVIS CONQUERINGAEMARKETN NORTH
AMERICANDALREADREACHES49MILLIONMOUSEHOLDSORLDWIDETVACHIEVED SAIMTOBETHEGLOBALEADERN THEFASHION
BROADCASTINBESINESHNDISSTRIVINGONSTANTOIOIMPROVE SELFFORTHEBENEFIODFCUSTOMERSNDVIEWERSLIKE

Russia

8 MILLION

EUROPE

NORTH 41 MILLION

AMERICA
4 MILLION

ABS1 at 75.0 E

14 MILLION

Hotbird 8
Amos
Eutelsat W 2
Eurobird 1
78 MILLION

MIDEAST
4.4 MILLION

Intelsat 805

31 MILLION NILESAT 102

EUROBIRD 2
11.4 MILLION

CENTRAL & SOUTH
AMERICA
15.5 MILLION

AFRICA
2.7 MILLION

Intelsat 7
16.5 MILLION

data updated Mai 2010

ASIASAT 3
56 MILLION

INDIA
5 MILLION

Thaicom 5
18 Million

AUSTRALIA &
NEW ZELAND
3 MILLION

I see it first on<Pfashiontv

Reported
numbers from
contracted
cable, IPTV and
DTH providers.

Reported
numbers from
satellite
stations.

Within very
strong coverage
(for 60 cm
dishes)

Total: 388.1 million households
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fashion®ISTRIBUTION (FTV HD WORLDWIDE REACHECTION 2

SINCHTSLAUNCR008 FTVHDHASBECOMRVAILABLEO 23 MILLIONHOUSEHOLWORLDWIDANDIS CURRENTLWYISTRIBUTEDO 40
PLATFORMS

Reported
numbers from
contracted
cable, IPTV
and DTH
providers.

satellite
stations from
which it can be
uplinked 1
encrypted
channel.

Total: 23 Million

I see it first on<Pfashiontv



fashionDISTRIBUTION (NEW MEDIA) SECTION 2

FTVWEWMEDIA

AFTER A DECADE OF EXPERIENCE IN DELIVERING THE MOST EXCLUSIVE FASHION PROGRAM TO TV VIEW
ALL OVER THE WORLD, FTV ALREADY LEADS THE WAY IN NEW MEDIA TV DISTRIBUTION

TVDISTRIBUTIOBNNEWMEDIALATFORMS

IN ADDITION TO THE 349 MILLION HOMES FTV REACHES WITH SATELLITE, ANALOGUE AND DIGITAL CABLE
BROADCAST. FTV PROVIDES ACCESS TO THE NEWEST AND HOTTEST FASHION PROGRAMS VIA NEW MEDI
TECHNOLOGI ES. FTV6OS NEW MEDI A DI STRIBUTI ON WI LL REACH
VI Aé.

A IPTV AND BROADBAND INTERN
A MOBILE TELEPHONES

A WWW.FTV.COM

A VOD SERVICES

A POD CASTS

I see it first on<Pfashiontv
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fashionDISTRIBUTION (MOBILE PARTNERS) SECTION 2

WATCH FTV MOBILE LI NEAR STREAMI NG AND VOD ONE

\ S
© » O P
4 Z &) m i

% cingular w
raising the barrall KCE"fﬂm *StarHub
/7/
| chE A et
T - -Mobile- CHINA MOBILE ixslick
pelephone
SAMART
O)00 \ R
China <z
unicomEEXiE vodacom

ALCATEL (TECH.PARTNERYS)
ERICSSON (TECH.PARTNER
NOKIA (TECH.PARTNERS)

AND MANY MOREZE

e
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fashionDISTRIBUTION (GOOGLE RANKING) SECTION 2
FTVAMONG THE WORLDO6S LEADI NG NI CHE CHANNELS

IF YOU "GOOGLE" THE KEYWRRVSENNAPPEARS IN THE 1ST PLACE,
BBCIN THE 2ND PLACE, GOOGLE.NEWS IN THE 3RD PLACE...

IF YOU "GOOGLE" THE KEYWRBBICMTVAPPEARS IN THE 13TH PLACE.
IF YOU "GOOGLE" THE KEYWRIHIONFTVAPPEARS IN THE 4TH PLACE.

THIS MEANS THAT FTV IS A REFERENCE MEDIUM FOR THE FIELD OF FASHION, SAME AS CNN FOR NEWS
MUSIC AND HENCE FTV IS AMONG THE LEADING NICHE MARKET CHANNELS.
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SECTION 3
FTV PROGRAM
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fashionRROGRAM SECTION 3

THE FTV CHANNEL

MORE THADO0 HOURSF NEW PROGRAM CONTENT PER YEAR

OVERLOONEW CLIPS
EVERY MONTH

300NEW SHOWS
PER SEASON

COVERAGE GQELMAJOR FASHION WEEKS

TOP SHOWS , TOP DESI GNERS , TOP MODELSeé.

I see it first on<Cfashiontv



fashionRROGRAM (THEMATIC CHANNELS)

SECTION 3

PROGRAM NAME

DESCRIPTION

RELATED PROGRAMS

ATV BRINGS YOU EXCLUSIV]
A WORLD WIDE OVERVIEW
OF FASHION, BEAUTY,
LIFESTYLE & LUXURY

AHE BEST SHOWS FROM THE

MAIN FASHION CAPITALS O
THE WORLD : PARIS, MILAN

ELY

FASHION WEEK oy tuRIERS AROUND THE WORLD AN

WE COVER THEM ALL, WITH YOU IN TH
FRONT ROW! FASHION WEEKS SHOW ]
STYLES THAT MAKE THE FASHION WO
GO ROUND. FTV FOLLOWS THE HAUTH

COVERS DIRECTLY THE GLOBAL TREN
FROM THE FASHION METROPOLISES

-SEE IT FIRST ON FTV!

E

[HAResigners Talk

RDBEsigners talk about their creations
ATV Tendencies

D::couting trends at the fashion week

DETV In stores now

Buy the look of tomorrow today.

LONDON, NEW YORK, L.A,,
TOKYO, SAO PAULO,

CREATORS LIKE CAVALLI PRADA CK KK

FMibCus on Designers

DESIGNER HAVE BECOME MORE THAN JUST Desi gners 6 devel oq
HONG KONG, MOSCOW. DESIGNERS. THEY ARE GLOBAL BRANpS!Ir awi ng on FTVés Hh
DISCOVER THE SECRETS BEHIND THHIEGIobal Fashion
A/IP ACCESS TO TOP SUCCESS Alingerie
DESIGNERS SUCH AS D&G, Mode!l Awards
CAVALLI, DIOR, LOUIS VUITION; YOU KNOW THE FACE, TAKE A LOOK BzHlilr\r?[;eMi ror o the wallwho is the nrefliest
STELLMCcCARTNEVYIVIENNE THE SCENES. TOP MOD|ER S "I RE " EULE
WESTWOOD, CALVIN KLEIN MODELS NEVER SEEN THEM BEFORE. GRACES % face
RALPH LAUREN. KENZO. ISSEY THE CATWALK OR NATURAL BEAUTIES ALSO ™ .
i 1 ’ OEE STAGE? irst Cadies of the fashion weeks.
MI'YAKEe. Aocus on Models
MODELSBEYOND THE MAKEUP. Midniaht Haute
ARED CARPET TO VIP EVENTE: 1amg
CELBRITIES, DJpPps & THE WHAXBOODBMODEL IS LIKE ACAM/AS Mackstage
WHO... HAIR&MAKEURPR SURFACE TO EXPRESS THE ARTISTS | Models Talk
CREATION. WATCH THE ARTISTS AT WORfo
A\ FRESH NEW VIEW ON FA$HION
WITH ETV FASHION BEYOND THE CATWALK. HOW hRgople
RED CARPET STARS GLITTER WHEN THEY COME OUTARarty
NIGHT. FROM THE OSCARS TO CANNES Aashion&Film

FROM GALA DI NNER TO

A4dhiBneMudic G! Geé .
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REASONS TO WATCH FTV (THERE ARE MANY MOREE.

FASHION AND LIFESTYLE: THERE IS A HUGE DEMAND FOR FASHION AND LIFESTYLE
INFORMATION THOUSANDS OF DIFFERENT FASHION MAGAZINE TITLES ARE SOLD
EVERYDAY ALL OVER THE WORLD TO MILLIONS OF FEMALE AND MALE READERS. FTV
IS THE ONLY TV EQUIVALENT AND APPEALS TO EVERYONE WHO IS INTERESTED IN
FASHION, LIFESTYLE, BEAUTY AND TRENDS, BY THE PUSH OF ABUTTON i UPDATED
EVERY DAY.

MODELS AND VIPS: FTV BRINGS YOU THE LATEST NEWS ABOUT THE MODELING
INDUSTRY AS WELL AS DELIVERING INFORMATIVE AND INSPIRATIONAL PROGRAM
GENERATING FAN SUPPORT BY A LARGE MALE AND FEMALE AUDIENCE TO FEMALE
VI EWERS. ALSO FTV06S RED CARPECPLEPCEOVERS MNMRING :
| NFO ON THE WORLDOGS WHO I'S WHO FOR EVERYONE
CELEBRITY GOSSIP.

THE SOUND OF FASHION: FTV 1 S THE FAVORITE CHANNEL OF
SOPHISTICATED PARTY GOERS. DELIVERING THE BEST OF HOUSE, CHILL OUT AND
NEW AGE

SECTION 3

F
| NTERES"

CLUBBER:

SOUNDS, FTV. MI RRORS WHAT IS HOT I N THE WORLDOG6S TOP

NO VIDEO CLIPS AND HENCE APPEARS ON NO MUSIC CHANNEL. ONLY ON FTV - THE
MOST FASHIONABLE MUSIC.

I see it first on<Pfashiontv
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fashionHWD SECTION 4

SECTION 4 A
FTV HD
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fashionD SECTION 4

FTV HD - DELIVERED BY SATELLITE

FOCUSED ON FASHION

FIV HD

HIGH FASHION IN HIGH DEFINITION

m |

I see it first on<Pfashiontv



fashiontD (OVERVIEW)

A EVERY SECOND A SENSATION. FTV HD
PROVIDES A UNIQUE HIGH END
EXPERIENCE TO THE DEMANDING
AUDIENCE FROM ALL OVER THE WORLD

A EVERY MINUTE AN UPDATE. NEWS AND
STORIES ABOUT DESIGNERS, MODELS,
STARS ,FASHION WEEKS AND THE
GLAMOROUS EVENTS SUROUNDING
THEM

AL EVERY HOUR A
CAPITALS OF FASHION PARIS, MILAN,
LONDON, MOSCOW,NEW YORK, L.A.,
SAO PAOLO, TOKYO,

A~ EVERY DAY A NEW FASHIONABLE

EVENTéeéAND EVERY NI GHT A

< f' 5

JOURNEYeéTO

HONG K

IE
AOUTSTANDING PICTURE QUALITY
FTV HD ARICHER AND MORE NATURAL COLORS THAN EVER
ADVANTAGES BEFORE
FOELIVERED IN WIDESCREEN FORMAT
ACONTENT RENEWED DAILY
FTV HD ALL PROGRAMS AVAILABLE 24/7
CONTENT AEWS AND STORIES ABOUT DESIGNERS
/800 NEW SHOWS AND 600 NEW CLIPS EVERY SEASON
FTV HD AFULL HD: 1080i@50
. ATV HD 24/7 VIA SATELITTE
TECHNI g'— /SIGNAL BROADCAST : 8MBPS HD H.264
DE ASTORAGE MPEG 2/ rate 16mgps
PART V.

*ILLUSTRATRED:EXAMPLE v SILLUSTRATRED BXAMPLE

I see it first on<Cfashiontv
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SECTION 5
FTV VOD
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fashionWOD SECTION 5

VOD OVER 10.000 FASHION CLIPS AND PHOTY
5000 NEW CLIPS EVERY MONTH

I see it first on<Pfashiontv
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fashionWOD SECTION 5

SELECT YOUR FAVORITE VOD CLIPS ON DEMMBAKE YOUR VERY OWN PLAYLIS

WHAT WHO WHEN | WHERE

¢ARCH| FASHION
\I Week | ARMANI| 2009 | MILAN

SELECT AND START WATCHING THE EASIEST WAY

CHOOSE FROM
OVER 10.000 VOD CLIPS

I see it first on<Cfashiontv



fashion&UDIENCE SECTION 6

SECTION 6
FTV AUDIENCE
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fashion&UDIENCE SECTION 6

PREMIUM TARGET GROUP

FTV viewers are:
AMEN (64,7%), WOMEN (35,3%)
AAGE: 244 YEARS (61%):5%5(23%); 55+ (16%)

AEDUCATION: DEGREE OR EQUIVALENT (62%); BELOW DEGREE (38%)

AWELEOFF, TECHNOPHILE, GLOBETROTTERS, TRENDXWNREAD

AEARLY ADOPTERS, OPINION LEADERS, MODELS, FASHION STARS
AND FASHION PROFESSIONALS

AMORE AFFLUENT, OLDER AND ENJOY HIGHER EDUCATION LEVELS THAN MUSIC
CHANNEL VIEWERS

AYOUNGER THAN NEWS CHANNEL VIEWERS BUT FALL INTO A SIMILARLY HIGH
INCOME BRACKET

AYOUNGER THAN VIEWERS OF SPORTS CHANNELS BUT HAVE A HIGHER
DISPOSABLE INCOME

AWITH FTV YOU ARE ABLE TO REACH A UNIQUE TARGET GROUP AND WILL HAVE A
LARGER IMPACT ON OUR YOUNG AFFLUENT VIEWERS

I see it first on<Pfashiontv
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high
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Cust omer Evol uti on

Similaf income bracket as news

" a

<
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SECTION 6

n FTVOs

Customer Evolution

in traditional
media mix

Me d |

/

GAINED BY
INCLUDING FTV
IN A MEDIA MIX

ADDITIONAL AUDIEN

CE

low young

Much younger audience than news

A
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fashion&UDIENCE SECTION 6

FTV THE BIG SPENDER AUDIENCE

A WOULD THE AVERAGE NEWS /MUSIC CHANNEL USER EVIEROSREWE WATCH ,OR SPLURGE HIS

INCOME ON A SECOND CAR, OR SPEND MORE THAN 10 NIGHTS IN AN EXPENSIVE LUXURY HOTEL ABRC

THE FTV AUDIENCE WOULD DARE TO DO IT

A

OUR RELATIVELY YOUNG VIEWERS HAVE A HIGH DISPOSABLE INCOME. THIS AUDIENCE IS SEARCHING
HINTS AND TRENDS WHICH FTV PROVIDES

UNIQUE CHANNEL WITH UNIQUE VIEWERS

A

THERE ARE MANY NEWS CHANNELS AROUND THE GLOBE, EVEN MORE NEWSPAPERS, AND EVEN MOR
PRINT MEDIA FOCUSED ON FASHION AND LIFESTYLE, BUT THERE IS ONLY ONE 24/7 GLOBAL TV NETWC
DEDICATED TO THE HEBIB WORLD OF FASHION AND STYLE. THE COMMUNITY OF FTV. VIEWERS IS
CONSIDERED THE MOST LUXURIOUS, GLAMOROUS ANOHRIASHEINTARGET GROUP AMONG ALL

MEDIA CONSUMERS.

I see it first on<Pfashiontv



fashion&UDIENCE SECTION 6

FTV I'S THE WORLDGO6S MOST PREFERRED CHANNEL | Né

CLUBS, BARS, RESTAURANTS AND HO
FITNESSAND WELLNESS CLUBS
HAIRAND BEAUTY SALONS
FASHIONAND COSMETIC BOUTIQUES
AIRPORTS

STATIONS

CITY SCREENS

To o To Do Io Io I

é ABOUT 6,6 MILLION PUBLI C

I see it first on<Pfashiontv
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SECTION 7
FTV ADVERTISING
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fashionADVERTISING SECTION 7

WHY ADVERTISE ON FTV?

A

FTV IS ONE OF THE WORLDS BEST DISTRIBUTED TV CHANNELS.

FTV IS THE MOST DISTRIBUTED CHANNEL IN PUBLIC PLACES.

FTV IS THE GATEKEEPER TO THE WORLD OF FASHION AND GLAMOUR.

FTV DESIGNS NEW AND INNOVATIVE TV CONCEPTS AROUND THE THEME OF FASHION.

FTV IS THE ONLY TV EQUIVALENT TO HUNDREDS OF PRINT PRODUCTS ABOUT FASHION
AND LIFESTYLE.

FTV DELIVERS THE NEWEST TRENDS FASTER TO A DISTINGUISHED TARGET GROUP VIA
LIVE TV AND HENCE IS SIGNIFICANTLY FASTER THAN OTHER FASHION MEDIA.

FTV ENHANCES BRAND COMMUNICATIONS TO BECOME FASHION & LIFESTYLE
STATEMENTS.

I see it first on<Pfashiontv
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fashionADVERTISING SECTION 7

FTV PROVIDES A UNIQUE MIX OF MARKETING TOOLS TO DIRECTLY
ACCESS THE MOST SOUGHT AFTER CONSUMER GROUP i YOUNG,
HIGH INCOME TRENDSETTERS T WITH INTEGRATED MULTI
CHANNEL CAMPAIGNS:

ON AIR

CLASSICAL ADVERTISING
FORMAT & TITLE SPONSORSHIP
SPECIAL FORMATS - COLLECTIVE PROGRAMS
PRODUCTION WITH CLIENTS

ON LINE

BANNERS
EDITORIALS
CHANNEL AND COMMUNITY SPONSORING

ON GROUND

EVENT SPONSORING
PRODUCT PLACEMENT
EXCLUSIVE PARTNERSHIPS WITH FASHION BARS

I see it first on<Pfashiontv
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SECTION 8
FTV MERCHANDISE
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